The tourism sector is one of the three major sectors that significantly contribute to Thai economy over the past ten years. When considering tourism industry, the hotel business sectors are providing revenue for Thai' GDP and also, still increase continuously. Because Thailand has been a good destination and landmark for both domestic and international tourists, hotel businesses are facing with the fierce competition. In order to gain competitive advantage, hotel businesses have to enhance their competitive potential by introducing innovation in all levels of business activities. There are factors that have an influence on innovation in a hotel business. The main objectives of this study are to examine those contributing factors in a nationwide scale, especially in Thailand. The study was conducted using the questionnaires which were sent in person, mails, and online. The factors being considered are firm's characteristics, customer-driven, management support, human resource management, technology, linkage, AEC, and location. The methodology of this study is first, to conduct a survey through questionnaires, then the responses were analyzed. A total of 1,616 hotels had received the survey distributed and 174 responses were replied back. The response rate was 10.77%. This study also found the positive relationship between innovation and performance. The paper finds interesting three-key elements as influential factors for promoting hotel's innovation in order to sustain the hotel's competitiveness.
INTRODUCTION
The number of travelers has been dramatically increasing, especially in international tourists over the past ten years as shown in Figure 1 . These travelers might come in a way of business agreements, religious-oriented or even relaxation on leisure time. The statistical information can be retrieved from the Gross Domestic Product or GDP and national income from economic activities at the current market price. According to the statistics (nesdb.go.th, 2011) , it shows that the GDP of hotel businesses accounts for 4.9% of the overall GDP and the average total income is approximately 300,000 million baht. In today's competitive world, hotel businesses have to gain their competitiveness' organizational strength by introducing the innovation for the desired customers; for example, service innovation, product innovation, organizational innovation and marketing innovation. Innovation has referenced in many researches standing for competitive advantage of the firm (Batekit et al., 2004; Chang et al., 2009; Thomas et al., 2011; Zhang et al., 2009) . In organization, innovation is to improve the performance of productivity and quality. The improvement in the hospitality is one of the examples of innovation in the organization. Hence, firms have to sustain their competitiveness by introducing various innovative strategies.
However, there were few studies which explored factors influencing firm's innovation especially in hotel industry. It is crucial, practical and interesting to investigate on how hotels can innovate and stay competitive. These reasons lead our attention to examine the appropriate factors influencing innovation in hotels established in Bangkok, Thailand. This study will provide a fuller understanding on the hotel innovation.
LITERATURE REVIEW AND RELATED WORKS
In this section, the present study is providing two sub-sections, including the knowledge of innovations theory and the influential successful innovation factors.
Innovation Theory
Innovations assist hotel in the way of increasing its performance as they indicate the positive and negative effects of the model. The general definition of an innovation is the implementation of a new or significantly improved product/service, or process, a new marketing method, or a new organizational method in business practices (Oslo Manual, 2005) .
Besides, the decisions of innovation determinants are the additional services on offer that bookings are made through tour operators till hotels consecutively as a part of a hotel chain and the owners of the hotel run the business (Medina-Munoz and Garcia-Falcon, 2000; Orfila-Sintes and Mattsson, 2009; Lee et al., 2011) . According to Oslo Manual (OECD 2005) , it can be categorized innovation into 4 types, which consists of product innovation, process innovation, marketing innovation, and organizational innovation. The product/service innovation is the introduction of a new product including essential improvements, technical specification, components, materials, and other functional characteristics. For process innovation, it is the implementation of a new production method or delivery method (mainly focus on processes). Then, marketing innovation is the new way of marketing the product, also includes new market and mainly focus on latest marketing processes. And, the last one is organizational innovation. It denotes new organizational method in the firm's business practices, workplace organization or external relations. Moreover, the level of innovation can be categorized into 2 types which are radical innovation and incremental innovation. Radical innovation brings about a non-routine activities change or major change; whereas incremental innovation is routine activities change or minor change (Thomas et al., 2011) .
Influential Factors for Hotel Innovation
There are many characteristics of the firms that play in different areas of service industry similar to that of the manufacturing industry (Feng et al., 2010) . However, the most distinct features of the service firms is the services because the service process and activities cannot show the good performance to satisfy the customers unless the stakeholder plays contribution by collaborating each other consecutively and more focused on customer-based (Chand and katou, 2012; Feng et al., 2011) . It can be inferred that innovation in services oriented sectors can differ substantially from innovation in many manufacturing oriented sectors. Besides, a key successful factor driving towards innovation is customers. Therefore, service industry can keep or develop its competitiveness by delivering service based on the customer demands.
Different from the past, t customers play a crucial role in the service industry that leads to successful innovative implementation (Page, 2003) . Besides, the linkage among firms is the 
Data Collection
A total of 1,616 hotels had received by postal mails, online and in person to the hotel industries with 174 returned represent 10.77% in the respond rate. In the personel information, it is shown that 38.6% of the samples are chain hotels, 59.6% are independent hotels, and 1.8% are the franchise ones. It is shown that the innovation factors came from independent hotels rather than chain and franchise hotels. The 79.5% of the samples are Thai-owned hotels while the rest are foreign-owned hotels. Three-star hotels accounted for 38.6 which were the majority of the samples, followed by 4-star for 36.9%, 5-star for 18.7%, and 2-star for 5.8%.
The Size classification of hotels; 32.9% of the samples are small-sized hotel with room available for less than 100, followed by 34.7% for medium-sized hotel that have 100 to 300 rooms; large-sized hotels with 301-600 rooms amounting to 31.2%; and very large-sized hotels with rooms available for more than 600 accounting for 1.2%. The number of employees classification of hotels; hotels that have less than 100 employees are amounted to 36%, hotels that have more than 100 but less than 300 employees are amounted to 32.5%, more than 300 but less than 600 are calculated as 29%, more than 600 employees account for 2.4%. Table 1 shows the mean and standard deviation of all interesting factors. The factors that influenced the innovation include customer driven, management support, human resource, technology, linkage, AEC, and website. Based on the samples, customer driven was the most influencial factors to develop innovation at the average score of 3.95 followed by website at the average score of 3.89. The samples also suggest that human resources and technological capabilites are another two important factors which ranked as thethird and forth representing the average score of 3.68 and 3.66, respectively. The environment concerning AEC factor and management support got the same average score of 3.58. The linkage factor showed the lowest average score of 3.12. 
Data Analysis
Most researchers use correlations to summarize the association between two scale variables. The correlation between two variables reflects the degree to which the variables are related. Generally, when discussing on correlations, it refers to Pearson's correlation coefficient. Table 2 shows correlation result, which displays correlations among every factor The multiple linear regressions in this study contain seven independent quantitative variables, which are customer driven, management support, human resource, technology, linkage, AEC, and website with the innovation as the dependent variable. Table 3 illustrates the result from enrolling the independent variables into multiple linear regressions model with step-wise technique. The multiple regression model shows that the five model is the best linear regression model representing the relationship between innovation and independent variables including human resource management, the AEC environment, customer driven, technological capabilities, and firm's linkage with the adjusted R-square 0.592 (59.2%). With regard to the Durbin-Watson value, the result value shows that the value 1.635 stands between the criteria value within the interval of1.5 to 2.5. It can be concluded that the expected value of the residues are independent. The second step is to test the relationship between innovation (constant) and each independent factor as a pair-wise comparison time by time. Table 5 illustrates the result from t-test value indicating that all of the five independent variables including human resource management, the AEC environment, customer driven, technological capabilities, and the linkage influenced the innovation determinant.
To validate the multiple linear regression, the collinearity statistics especially tolerance showed that there were three independent variables, which are human resource management, customer driven, and the AEC environments. Human resource management is the most tolerance value at 0.758, followed by customer driven at 0.667, and the last is the AEC environments. Referring to the table, all tolerance values appeared positive. Therefore, it can be concluded that three independent variables are statistically significantly by the acceptance value at 0.05. Besides, Table 5 .667
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CONCLUDTION AND FURTHER STUDY
In this study there has been a discussion on the innovation including characteristics and factors in the hotel industry in Bangkok, Thailand. The central objective is to investigate whether factors including human resource management, the AEC environment, customer-driven, technological capabilities, management support, website, and the linkages have an influence on innovation measurement or not within the context of hotels in Bangkok of Thailand. This study found that the hotel business is a people-oriented business. The most significant factor that plays an important role in the quality of the service industry is human resource. The data suggested that in order to achieve innovative services and activities, the hotels must conduct some training activities that relate to innovation. The better organization structure can be developed through management by issuing policies that encourage innovation; for example, innovation based on the acquisition or purchase new technology and the collaboration with suppliers. The hotel's performance can be expected to improve by implementing technology. In particular, the market-related aspects such as market attractiveness, market responsiveness, and marketing strategies are also critical aspects for innovation. In addition, linkages are also needed because the important of knowledge flows among firms and diffusion of innovation. In conclusion, the most significant factor that makes firms most successful is innovation. The important resource for implementing novel knowledge to enhance organization's ability is to develop innovative products as well as create new valuable services and competitiveness in an organization.
There is one major basic limitation of the study. The results refer to the fact that the percentage of respondent rate providing information is very low. This directly impacts to the result of the statistical data analysis. This leads to the unreliability of the summarizing result;
for example, the tolerance values of colinearity statistics is all low and separately for each relevant criteria. This tolerance must close to 1.00. But the result is decreasing near 0.00. This is hardly to confirm that the multiple linear regression model is suitable for small sample size of the data.
Finally, in our study we employed the analysis of ANOVA and regression using static data, but if the causation was to be investigated the structural equation modeling methodology should be applied using longitudinal dynamic data (Chand and Hatou, 2012 
